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Global CSR Summit 2010

The present environmental, political and financial issues confronting business, governments and people today have
pushed Corporate Social and Responsibility (CSR) as one of the top priorities in organisations today. Prior to the global fi-
nancial crisis, CSR has not been widely embraced by organisations and often been seen as adding unnecessary cost or
simply lip service.

Customers, governments, investors and NGOs are now demanding that companies act responsibly and adopt and imple-
ment CSR practices within the corporate culture and activities.

In the post crisis world, it is no longer possible to continue “business as usual”. Business shrouded in secrecy, lacking
accountability and transparency with unsustainable business models will eventually be exposed and brought down like a
pack of cards as seen in the infamous Madoff Scandal. In this new business environment, a company's reputation has
become one of its most valuable assets, and CSR is one of the main key component of corporate reputation.

Emerging from global recession and limited financial resources, many companies are charting a new course. As business
leaders navigate this evolving and challenging terrain, they must satisfy the demands of customers, employees, investors
and governments. At the same time, the need to develop new strategies that address the economic, social, and
environmental impact of their business practices remains imperative.

In spite of the variety of approaches to CSR, there is wide consensus as to its main characteristics. Companies that adopt
socially responsible behaviour go beyond their legal obligations to choose this voluntary course of action, because they
believe these to be in their long-term interests. CSR is also intrinsically linked to the concept of sustainable development in
which companies must integrate economic, social and environmental results in their management systems.

Therefore, CSR is not an option to be 'added' to the principle activities of the company but it is an integral part of corpo-
rate management. It is about building on existing practice, maximising its impact and making a link between social respon-
sibilities and best business practices.

At this year's 2" Annual Global CSR Summit 2010 & Awards, we celebrate and salute the resilience of companies that have
not only weathered the financial storm but remained resolute in trying times, to continuously uphold the highest stan-
dards in CSR while developing innovative and sustainable solutions and products for greater profitability and improving
the welfare of societies.

We welcome you to our conference and we wish you a fantastic year ahead!
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CSR

AWARDS 2009

Global CSR Awards 2009

The Future of Corporate SOGIGI Responsibility (CSR)

Visit: www.tpgi.org/global CSR2009

Environmental

Excellence Award

Gold
Silver

Express >
Bronze

Guest of Honour
. Mr Howard Shaw
Executive Director,

Community Programme
Excellence Award

Silver

PeG

Bronze

Workplace
Excellence Award

Silver

ZEISS

Bronze

@ Globe

Certificate Of Merit
Amalgamated Union of Public Employees, Ammado, Cargill, Cerebos Pacific Limited,
Cisco Systems, City Developments Ltd, ComfortDelGro, GE Money Indonesia, Lanxess AG, Maersk Line, NEC Asia Pte Ltd, NETS,
Nokia Pte Ltd, Nuskin, Petronas, Ricoh Asia Pacific Pte Ltd, SMRT, UEM Enviro, DBS Bank, RBS.
R =N

CSR Leadership
Excellence Award

Gold
1
|
' MERCK
1
Siiver
i
g8
BINCE 1855
Bronze

Snlal thanks to our distinguished panel of judges

L] - § 1 H
_}; Mr Tan Kin Lian

Singapore Environment Council (SEC)

==L Appointed Consuitant
| Dr Geoffrey Williams

ol Leading Consultant & Expert on CSR
Founder & Managing Director of
Owens, Williams & Wood Consulting

in Malaysia & Singapore

money.

Mr Tan Chong Huat

Managing Partner of Khattar Wong

Member of Singapore Institute Of Arbifrators,
The Chartered Institute of Arbitrators
Accredited Arbitrator with China International

Economic and Trade Arbitration Commission

‘ ] Ms K Bhavani
? Singapore (IPRS)

Mr Paul Anthony Zaman

President, Institute of Public Relations of

THE STRAITS TIMES THURSDAY, |

GLOBAL CORPORATE SOCIAL RESPONSIBILITY AWARDS

FedEx feted for its efforts

Firm snags awards for
its employee-centric
practices, green ways
§ By Jessica CHEAM

FOR package delivery firm FedEx, paople
are the priority - and this philasophy is a
key reason it pleked up a major social re-
sponsibility award here last night.

The United States-bBased company
has a host of employee-centric practices
at all its operations, inchuding those in
Singapore. They involve nternal annual
staff survevs to promote internal commau-
nication, as well as ipternal awards
which recognise the performance, leader-
ship, vision and creativity of employees.

Volunteerism is alsa encouraged. Fecd-
Ex here bas a popalar Initiative where lo-
cal employees go to Batum to heip build
houses for the underprivileged.

All this and more make op FedEx"s cor-
porate social respansibility (CSR) com-
mitment. Its practices have helped it to
be consistently naned smong the "100
Best Companies To Work For” by For-
tune magazine for a decade.

And last night. they also belped the
firn: o win the top honour for Best Work-
place Practices at the insugural Global
CSR Awards held at Raffles Hotel.

FedEx's Singepore and Indonesia man-
aging directer Ramesh Kumar Singam
sajd its practices are based on the firm's
“People-Service-Profit" philosophy - a
major factor in the company's sucoess,

“This phkilosephy is based on the
premise that if we take care of our peo-
ple, they will take care of our customers,
and that will take care of our profit.”

CSR refers to a concept where corpo-
rations consider the interests of society
by taking responsgibility for the tmpact of
their activities on Individuals and com-
munities, ax well as the environment,

FedEx, known too for its environmen-

FedEx's Singapore and Indonesia director Ramesh Kumar Singam credited the firm's
mmﬁmammumw
to a sustaimable society”. ST PHOTO: NUGILAN RAIASECERMN

= Gold: Kulém, Mataysia
M Silver: FedEx, Singapore
W Bronze: IBM, Singapore

Best Community Programme
W Gold: Giobe Telecom, the
Philippines

W Silver: P&G, Singapore

W Bronze: The Body Shop, Singapore

Best Workplace Practices
W Gold: FedEx, Singapore

® Silver: Carl Zeiss, India

W Bronze: Glohe Telecom, the
Phillppines

CSR Leade

¥ Gold: Merck, Thatland
™ Silver: YTL, Malaysia

W Bronze: TINT, Slijgagiore

tal efforts soch as using cleaner, hybrid
vehicles, also picked up a silver award in
the enviromment category last night,

Mr Ramesh credited the firm’s vision
for the awards last night. YAt FedEx, we
understand the world faces big challeng-
es, that a sustainable business is intrinsi-
cally linked to a sustainable society.”

The awards, organiced by event firm
The Pinnacle Group International, seck
to récognise the value of CSR pro-
grammes by firms with operations
throughout Asia. The awards attracted
ubout 40 nominations, said Pinnacke's di-
rector Meivin Chan. There are four
award categorses, with a goid, silver and
bremze winner for each. (see box)

_ Dther winners Included palm ofl firm
Kulim {Malsysia), which won for Best En-
vironmental Excellence, and drug maker
Merck Thasland, for CSR Leadership.

Best Community Programme went to
the Philippines’ No. 2 telco Giobe Tela-
com, of which SingTel is a large share-
helder. tts CSR initiatives included pro-
viding free hiternetl access for the coun-
try’s public high schools and enabling
teachers to request educational material
via SMS.

Its head of community relations Jef<
frey Tarayao said that as “CSR becomes
part of the whele company, it also be-
colmes more meaningful for the society”.

Singapore Environment Council exec-
utive director Howard Shaw, the guest
of honour, commended “industry fead-
ers with the bold vision to embrace
CSR". “These leaders..recognise that
good CSR practices are insirumental to
lopg-term husiness sustainability and a

thy bottom line. "

Even in the midst of “global economic
utter doom and gloom, 1 hape any eco-
nomic resurgence of recovery will bring
with it a pillion ridey embracitg a refresh-
ing new set of business values”, he said.

The awards were beld in conjunction
with the inaugural Global CSR Summit
held at Raffles Hotel, which ends today.

Jehaam®sph.com.sg

Leading Consultant on Corporate Governance
CEO & Founder of Qualvin Advisory



Day 1 | Tuesday 29 June 2010

0800 Registration & Exhibition Viewing

0900 Chairperson Opening Address

0910 Keynote Address:
Emerging Out OF The Crisis - Revolutionary CSR: How Has CSR Evolved And How Can Companies Used CSR As A Source
For Innovation

0940 Post Copenhagen Environmental & Sustainability Issues: Implications And Strategies For Corporations Today

10.20 Enron, Lehman, Madoff ... What's Next? Crisis Of Leadership And Business Motivations And The Role Of Stewardship
Mark Goyder, Founder Director, Tomorrow's Company

1100 Networking Session / Coffee Break

INNOVATIONS IN CSR

1120 How Can CSR Can Be A Driver For Innovation And A Framework For Business Reengineering?
Jim McCaIIum, Senior Vice President Asia, Interface

day And Tomorrow

1340 Bulldmg'ﬁmﬁonmental Sustainable Prog;ammas‘iﬁativ!dq , ‘ﬁrence
Howard Shaw; xecutive Director, Smgapta.q vz t,x n




Day 2 | Wednesday 30 June 2010

0800

0900

0930

1000

1030

1045

e :CSR REPORTlNG & STAN DARDS

Registration & Exhibition Viewing

RESPONSIBLE INVESTMENTS & INVESTOR ENGAGEMENT

Socially Responsible Investments — How Far Can Moral Investments Influence Change In The World Of Finance?

Strategic Community Program—Business Solutions for Social Problem
Jeffrey Tarayao, Head of Community Relations, Globe Telecommunications

Being The “Darling” Company To Investors — What Are Today's Investors Looking Out For And How To Communicate
Your CSR Strategy To Investors?

Koh Ching Ching, Head of Corporate Communications, OCBC

Networking Session / Coffee Break

INDIKA Energy for Better Indonesia: Integrated Energy Company and Integrated CSR
Mr. Riko Rustombi, Sr. Vice President Corporate Affairs, PT Indika Energy TBK

...............

The CSR:Summlt Asian Awards is for recd.g panies with . .mmgag Social Responsibility re

cords. The-gygnt is to honor companies for !5!"'3" ng, innovative and world-class products, services, pro
jects and pr'c;é':.a. mwlth a strong CSR eimé; | um.zooz;/zoos .i'hese p; octs Q\d’uld demonstrate the

company’s lea ,t; rlty and on- golﬁg‘fo v 0t in Ii rporatlng ethlcal Vi a es, cC mp iance with legal re



About The Pinnacle Group International

The Pinnacle Group International is a leader in the conference industry in Asia, designing and launching its own brand of
conferences and events.

We pride in our ability to anticipate and read underlying socio-economic and investment trends in emerging and
developed markets, creating brands and events to capture these opportunities and launching them with our clients and
partners in both regional and international markets.

Sponsorship and exhibition opportunities at Global CSR Summit 2010

Sponsorship at the Global CSR Summit 2010 allows you to promote your expertise and services to a senior level audience,
from all sectors. Delegates will come from across the world, where TPGI has 10 years of experience and is established as
the leading event in the sector. Our tailored sponsorship and exhibition packages are designed to meet your company’s
specific requirements.

What are the benefits? Key features of the Global CSR Summit 2010
1. Enhance your company’s profile 1. Be in the know on the most groundbreaking ideas on CSR
2. Augment your position as a market Ieader 2. Develop sustamable products to m|n|m|ze your company s
3. o0 Create pre and post event exposure ’ .
g 3ud
5. |4
6. of 3it gl
e 'S°Ga‘=“9ﬁ'§'§i?ﬁ§%:. o osd
o312 R Ak NEALHICE CORTERLINIITTS s 3200882833200
. |7 gmﬁeiﬁmﬁgﬁté@gmm ESPONSIBLE INVESTMENT
T | [8. DetectnewtrendsincsR
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2"9 Annual Global CSR Awards 2010

The CSR Summit Awards is the Recognition Awards programme for Corporate Social Responsibility. The programme recognizes and hon-
ors companies for outstanding, innovative and world-class products, services, projects and programmes implemented in 2008/2009.
These projects should demonstrate the company’s leadership, sincerity and on-going commitment in incorporating ethical values, compli-
ance with legal requirements, and respect for individuals, communities and the environment in the way they do business.

The Award categories for this year are:

¢ Best Environmental Excellence Award
¢ Best Community Programme Award

¢ Best Workplace Practices

* CSR Leadership Award

Companies can enter as many projects as they wish in one or more of these categories. The winning company, regardless of size, is simply
one which in the opinion of the judges, best meets the criteria for each category.

CATEGORIES AND CRITERIA

Best Environmental Excellence Award

The Company that has successfully implemented a major project or programme in areas such as: Energy Efficiency, Extended Product Responsibility,
Green Product Design, Waste Reduction, Sustainable Business Practices and Water Conservation. The company that has integrated environmental per-
formance into its sustainable development strategy and has delivered proven business benefits.

Best Community Programme Award

The company that has successfully implemented a community project that has resulted in poverty alienation, better education, business growth or com-
munity engagement. Does the company believe in creating educational opportunities for those who don’t have them or helping individuals to escape
from poverty? How weII does the company back up its belief and commltment to the communlty? How sustamable is the pro;ect or programme?

sesse T

Best Workglace Préctlce . o '
This category mtmdéS:emﬁloy.ée zanershup plans. The company‘wlll‘hav ohx:les arfd mpgmmrth in place at Shbwﬂﬂa teSDECt,they have for their

employees ami' hnw,mql:l xtm value them. How far has the comnany gorJe to.take:::arg of its mnlpyms? pgpenpteqqemp ayoffs, health prOV|S|0n and

employee training are a few of the areas that will be looked at. Privacy at work, improving qu wor

plementation of employee ownership plans are also examples

CSR Leadership Award H .
This award will be given to an individual who has contnbutetﬂ%mrmmﬁﬁfggﬁg;s of Corporate Social Re:sp 'ﬁbility,-chluding the environ-
ment, sustainability, comm ships, education and I)bVe'rty'd& mﬁﬁt a few. T

i et 3 38 ot m’h

Awards Ceremony i 4




Register ONLINE

Www.globalcsrsummittpgi.org

Email: Telephone:
30ther Waysto | frekooonsion e Fax
- y.li gi.org
Register Rico.sazon@tpgi.org +65 6846 2713 +6567476131
Eva.chan@tpgi.org +65 8186 1919

EARLY BIRD FEE SGD1300(by 15 April 2010)

The conference fee includes: Attendance at all conference sessions, ITISIMPORTANT TO FILL OUT ALL THE INFORMATION BELOW
conference documentation, lunches, refreshments and receptions. Please photocopy this form for multiple bookings
1st Delegate details
Package Regular Rate Mr/Mrs/Ms First name
2 Days Conference + Award SGD $1,500 Surname
Luncheon (29—30 June 2010) Job title
Tel Fax
REGISTER AND PAY BEFORE ENJOY A SGD$200 Email
15 APRIL 2010 DISCOUNT OFF 2nd Delegate details
Mr/Mrs/Ms First name
Group Discount : 20% Off the regular rate if 3 or more delegates Surname
from the same company and billing address. Job title
NOTE: Tel Fax
**7% GST IS APPLICABLE TO LOCAL DELEGATES Email
** ONLY 1 DISCOUNT SCHEME WILL APPLY 3rd Delegate details
Mr/Mrs/Ms First name
Surname
Documentation only SGD600 Job title
DOkganization details Tel Fax
Company Name Email
Please supply your company description
Company Activity
NOTICE:

(15-20 words)

PAYMENT MUST BE RECEIVED BEFORE THE CONFERENCE DATE IN
ORDER TO GUARANTEE YOUR SEAT. WALK IN DELEGATES WILL ONLY BE

ADMITTED ON BASIS OF SPACE AVAILABILITY AND WITH IMMEDIATE FULL
Address
PAYMENT.
Postcode Country
Tel Fax
Signature
Toan
E I=RINI\OIAI_U‘.I_EP

The Pinnacle Group International | www.tpgi.org
627A Aljunied Road #09-08 Singapore 389842
Tel: +65 6846 2711 Fax: +65 6747 6131

CONFERENCE FEE PAYMENT [] 3. CHEQUES should be drawn on a Singapore Bank and made payable to
Payment may be made in one of three ways - please tick appropriate box: TPGI Pte. Ltd. A receipted invoice will be sent to all delegates.
[ 1.Tomake a payment by credit card, please visit

www. http://globalcsrsummit.tpgi.org to book and pay online Please complete and return this form together with a copy of bank transfer or
] 2. Payment by BANK / TELEGRAPHIC TRANSFER should be made to TPGI Pte.  cheque, payable in SGD to TPGI Pte. Ltd, and send by post, email or fax to:

Ltd. through UOB Bank, 80 Raffles Place, UOB Plaza, Singapore 048624 PGl Ptf_f~ '—Fd-

USD account number: 351-900-086-3 627A Aljunied Road

SGD account number: 101-332-203-7 #_09-03

Swift code: UOVBSGSG Singapore 389842

Bank code: 7375 Tel: +65 6846 2703, Fax: +65 6747 6131

(all charges to be paid by sender) Eric.khoo@tpgi.org

CANCELLATIONS

Cancellation and Transfer. If you are unable to attend, a substitute delegate is always welcome at no extra charge. Alternatively, your registration can be credited to a future conference. A full refund, less 20% administration charge
will be made for cancellations received in writing at least 30 days prior the conference. A complete set of course documentation and 50% refund will be sent for cancellations received in writing at least 2 weeks in advance. Regretta-
bly, no refunds can be made for cancellations received less than one week prior to the conference. A complete set of course documentation will however be made available. TPGI Pte Ltd reserves the right to cancel or alter the content
and timing of the programme or the identity of the speakers for reasons beyond its control.

Duplicated mailings & corrections: If your details on the address label is outdated or incorrect, please send corrected details to the address below. Corrections will be handled as promptly as possible.




