


Global CSR Summit 2010  

 
The present environmental, political and financial issues confronting business, governments and people today have 
pushed Corporate Social and Responsibility (CSR) as one of the top priorities in organisations today. Prior to the global fi-
nancial crisis, CSR has not been widely embraced by organisations and often been seen as adding unnecessary cost or  
simply lip service. 

Customers, governments, investors and NGOs are now demanding that companies act responsibly and adopt and imple-
ment CSR practices within the corporate culture and activities. 

Lƴ ǘƘŜ Ǉƻǎǘ ŎǊƛǎƛǎ ǿƻǊƭŘΣ ƛǘ ƛǎ ƴƻ ƭƻƴƎŜǊ ǇƻǎǎƛōƭŜ ǘƻ ŎƻƴǘƛƴǳŜ άōǳǎƛƴŜǎǎ ŀǎ ǳǎǳŀƭέΦ .ǳǎƛƴŜǎǎ ǎƘǊƻǳŘŜŘ ƛƴ ǎŜŎǊŜŎȅΣ ƭŀŎƪƛƴƎ  
accountability and transparency with unsustainable business models will eventually be exposed and brought down like a 
pack of cards as seen in the infamous Madoff Scandal. In this new business environment, a company's reputation has  
become one of its most valuable assets, and CSR is one of the main key component of corporate reputation. 

Emerging from global recession and limited financial resources, many companies are charting a new course. As business 
leaders navigate this evolving and challenging terrain, they must satisfy the demands of customers, employees, investors 
and governments. At the same time, the need to develop new strategies that address the economic, social, and  
environmental impact of their business practices remains imperative. 

In spite of the variety of approaches to CSR, there is wide consensus as to its main characteristics. Companies that adopt 
socially responsible behaviour go beyond their legal obligations to choose this voluntary course of action, because they 
believe these to be in their long-term interests. CSR is also intrinsically linked to the concept of sustainable development in 
which companies must integrate economic, social and environmental results in their management systems. 

Therefore, CSR is not an option to be 'added' to the principle activities of the company but it is an integral part of corpo-
rate management. It is about building on existing practice, maximising its impact and making a link between social respon-
sibilities and best business practices. 
 
At this year's 2nd Annual Global CSR Summit 2010 & Awards, we celebrate and salute the resilience of companies that have 
not only weathered the financial storm but remained resolute in trying times, to continuously uphold the highest stan-
dards in CSR while developing innovative and sustainable solutions and products for greater profitability and improving 
the welfare of societies. 
 
We welcome you to our conference and we wish you a fantastic year ahead! 
 



What Our Past Participants Have To Share About Global CSR Summit 2009: - 

 
ñFirst of all a big thank you again for all your work in organizing and hosting the CSR summit. I've returned brimming with new ideas 
ŀƴŘ ƳŀŘŜ ǎƻƳŜ ƎǊŜŀǘ ŎƻƴǘŀŎǘǎΦέ 

- Ms Victoria Great,Associate Director, External Relations ,Procter & Gamble, Singapore 

ñ Let me take this opportunity to thank you once more for having me. Furthermore, I would like to congratulate you for the excellent 
CSR - Summit that you had arranged. I was impressed by the high quality of the speakers that you had invited. During the conference 
ŀƴŘ ŀƭǎƻ ŘǳǊƛƴƎ ǘƘŜ Dŀƭŀ 5ƛƴƴŜǊ ŜǾŜǊȅǘƘƛƴƎ ǿŜƴǘ ǾŜǊȅ ǎƳƻƻǘƘƭȅ ŀƴŘ ǾŜǊȅ ǿŜƭƭΦΦΦ ά 
 
- Mr Heinz Landau, Chairman & Managing Director, Merck Ltd, Thailand 
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This conference will be of value to all professionals with involvement in corporate social responsibility including:- 
CEOs, Managing Directors, Directors, Managers, Heads of the following departments: 
 
 Industries Who should attend? 

�x�� Oil & Gas 

�x�� Energy 

�x�� Pharmaceuticals 

�x�� Manufacturing 

�x�� Transportation & Freight 

�x�� Retail 

�x�� F & B 

�x�� Automotive 

�x�� Mining 

�x�� Telecommunications 

�x�� Technologies 

�x�� Banking & Finance 

�x�� Government Bodies 

�x�� Consultants, Advisories & Academics 

�x�� Corporate Social Responsibility 

�x�� Public Affairs 

�x�� Sustainability Developments 

�x�� Corporate Communications 

�x�� External Affairs 

�x�� Public Relations 

�x�� Human Resources 

�x�� Corporate Citizenship 

�x�� Corporate Responsibility 

Companies Participated In 2009 
 
Fedex Express / Counterpoint Professional Services Sdn Bhd / Maersk Singapore Pte Ltd / Mercedes- Benz Malaysia Sdn Bhd / PT Kaltim Prima 
Coal / Procter & Gamble Asia Pte Ltd / Carl Zeiss Pte Ltd / Lanxess K.K / Lanxess Pte Ltd / Carl Zesis Pte Ltd /SMRT Corporation Ltd / Merck Ltd 
Kulim(Malaysia)Berhad / British American Tobacco Malaysia / IBM China/Hong Kong Limited / PT Indika Energy Tbk / ComfortDelgro Corpora-
tion Limited / UEM Environment Sdn Bhd / YTL Corporation Berhad / Cerebos Pacific Limited / City Developments Limited / Nu Skin Enter-
prises Singapore Pte Ltd /The BodyShop International (Asia Pacific) Pte Ltd The BodyShop International / Amalgamated Union of Public Em-
ployees / Ammado / Nokia Pte Ltd / Petronas / TNT Express Worldwide(S) Pte Ltd / Bjets Pte Limited / NEC Asia Pte Ltd / DBS Bank / IBM Sin-
gapore Pte Ltd / British American Tobacco Singapore / Cisco Systems Independent / Global Leadership Academy Pte Ltd / GE Money Asia /
Globe Telecom Globe Telecom / YTL Corporation Berhad / Cargill Asia Pacific Holdings Pte Ltd / Network For Electronic Transfers (S) Pte Ltd / 
Oww Consulting / Qualvin Advisory Pte Ltd / World Vision International / Institute Of Public Relations / Nuture Society Singapore / Khattar-
Wong / National Environment Agency / NTUC Income / Jet Airways / Bayer Healthcare / MASwings Sdn Bhd / Farlim Group(M) Bhd/ UN PRI / 
Thai Appraisal Foundation / DIGI Telecommunications Sdn Bhd / ST Microelectronics / Petron Foundation / Flextronics / Carl Zeiss 


